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Community Engagement Report 
DATE: March 5, 2025

TO: Community Advisroy Council (CAC) 
FROM: Lizett Camacho, Community Engagement Manager with IOLERO
SUBJECT: Community Engagement Report 
Social Media Advertising

In the last 90 days, we posted about 9+ different times. Ricardo has shared that we need to stay consistent with posting on social media to receive more views and interactions. We shared about the following items: 
· SSU Community Policing Survey posting.  196 views, 92 reach, 7 interactions. 

· IOLERO newsletter posting (3 postings).  130 views, 76 reach, 2 interactions. 

· February 5 CAC Meeting cancellation.  70 views, 49 reach, 0 interactions. 

· Strategic Planning Workshop event posting (posting x2). 113 views, 330 reach,1 interaction 

· MLK clean up at Andy Lopez Unity Park. 77 views, 49 reach, 5 interactions. 

· CAC vacancies posting. 52 views, 34 reach. 

· Community Engagement event (Posada at Moorland) 3,771 views, 2,141 reach, 13 interactions. 

· IOLERO’s Annual report presentation posting. There was no data on this post. 

· Town of Windsor Holiday Celebration.  148 views, 93 reach, 2 interactions. 

· Re-election for the CAC Chair & Vice Chair. 108 views, 74 reach, 5 interactions. 

I will continue working with Ricardo to get 2-4 postings every month on our social media. 
Ricardo has also provided important information regarding newsletters, community growth contacts, and engagement highlights showing communication preferences.  These are itemized below: 

Newsletters

IOLERO sent a total of 121,400 emails throughout the year. Open rate was 23,245 of these emails were opened, achieving a 28% open rate. IOLERO emails saw 746 clicks, translating to a click-through rate of 1%.  IOLERO saw the bounce rate remaining low at 1%, reflecting the accuracy and relevance of our mailing list.  IOLERO’s community interacts with our content predominantly on mobile devices, with a 72% of opens and 78% of clicks coming from mobile. Desktop usage accounted for 28% of opens and 22% of clicks. 

Community Growth

IOLERO added 587 new contacts in 2024. Of these, 493 were added by Watza Lab’s team and 94 joined organically. The community saw a reduction of 254 members due to unsubscribes, balancing our net community growth. 

Engagement Highlights

Our community has shown a robust preference for engaging through mobile devices, highlighting the importance of optimizing all communications for mobile accessibility. The high engagement rates reflect the community’s active interest and responsiveness to our initiatives. 

This report underlines the positive trajectory of our community engagement strategies and the ongoing vitality on our online presence. As we move forward, we’ll continue to build on these strengths to foster even more meaningful interactions and growth. 
Siteimprove /IOLERO website

The IOLERO website analytics are run by Siteimprove. This website shows the following numbers:  Accessibility shows a 92.7%, this score is an indication of how accessible the website is. It’s based on the site’s performance in automated tests.Quality assurance shows a 94%, this score is a measure of the credibility and usability of the user-facing aspects of a site. SEO shows a 83.7%, this score is a measure of how well the user-facing and technical aspects of a site contribute to search engine optimization. Overall, I think our website is in pretty good shape. If you all are interested in getting updates on our advertising and marketing efforts, I am more than happy to provide a report just like this one every quarter.Thanks. 

Lizett Camacho

Community Engagement Manager

IOLERO 




